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 Societal demands for healthcare:

 Industry incentive cause and effect

 Societal shift—information democracy vs. professionally dominated 
theocracy 

The  premise

Costs Efficiency EffectivenessQuality

Industry 
incentives are:
• disparate
• inconsistent
• dysfunctional

Significant 
challenges for 
leaders

Intellectual 
capital of 
medicine

Empowering 
patients
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Healthcare forces
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 Continued Shortage of Trained 
Medical Personnel

 ARRA driving EMR adoption

 New Care Delivery/Coordination 
Models (ACO, PCMH)

 Privacy/Security Issues

 Explosion of data

 Complexity of IT Steadily 
Increasing



Global Marketing

Where do we go 
from here?
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Cloud computing

Electronic Medical Records

Patient Registries

Health Information Exchange

Mobile Devices

ARRA

Interoperability

Peripheral Intelligence
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Better healthcare 
starts with better 
information.

Dell Healthcare’s vision is to help the world create 

information-driven healthcare
and accelerate innovation.
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When healthcare is information-driven: 

Information is 
interconnected
so that it is available 
when and where it is 
needed to save lives.

Data becomes 
knowledge that 
moves healthcare 
beyond episodic 
care to prevention.

Patients are 
empowered
to take control of 
their own health by 
being connected to 
better information.
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Healthcare becomes a true system

Physicians

Hospitals

Pharmacies

Health plans

Long
term
care

Other medical
intermediaries

Laboratories

Public
health

agencies

Electronic 
health

records

Consumers

To move beyond episodic care to
prevention and wellness 
management

To coordinate and manage 
patient care

To streamline administration and 
reduce costs

For early warning and coordinated 
response to infectious disease

To transition to personalized 
medicine

Information is 
interconnected
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Physician
practices

Hospital
or health 
system

Data 
providers

Rx Labs

Long-term 
care

Patient 
access 
(PHR)

HIE

Communities of care are createdInformation is 
interconnected
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Communities of physiciansInformation is 
interconnected
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http://www.advocatehealth.com/default.cfm�
http://www.memorialhermann.org/default.aspx�
http://centegra.org/content/�
http://www.atlanticare.org/�
http://www.vvh.org/�
http://www.facebook.com/album.php?profile=1&id=168310506607�
http://www.medstarhealth.org/�
http://www.rexhealth.com/�
http://www.thechristhospital.com/�
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Healthcare without boundariesInformation is 
interconnected

Information clinicians want, wherever it’s needed. 

. 

• Anywhere within the 
hospital or practice

• Everywhere outside the 
traditional provider location

• For everyone to be more 
involved in their healthcare

Dell Streak
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Medicine becomes personalData becomes 

knowledge
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http://images.google.com/imgres?imgurl=http://scrapetv.com/News/News Pages/Health/Images/aspirin.jpg&imgrefurl=http://scrapetv.com/News/News Pages/Health/Pages/Doctors-find-Aspirin-now-deadly-and-harmful-Scrape-TV-The-World-on-your-side.html&usg=__cC8x86-9UDbNG_yGIcVnHpC_sDM=&h=418&w=500&sz=72&hl=en&start=2&sig2=NIXxBPvYmIeNIrDMa4qwYg&um=1&tbnid=z7kiuSNr7bgi0M:&tbnh=109&tbnw=130&prev=/images?q=aspirin&hl=en&rls=com.microsoft:*&sa=N&um=1&ei=wElHS_CnMYX2NKKYxZAJ�
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Unified Individual Health Information View
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Genomics

Proteomics

Digital
Pathology

Medications

Results

Histories &
Encounters

Procedures

Vitals

Medical
Images

Medical
Equipment

Data becomes 
knowledge
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Unified Individual Health Information View
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Genomics

Proteomics

Digital
Pathology

Medications

Results

Histories &
Encounters

Procedures

Vitals

Medical
Images

Medical
Equipment

Data becomes 
knowledge

Electronic Health Records

Health Information Exchanges

Medical Image Archiving

Advanced Medical Data

Analytics/Informatics

Collaborative Applications

Metrics & Reporting
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Insert T-gen or similar case study

Data becomes 
knowledge

Featured forward thinker:
T-Gen

Unraveling the genetic components of 
common and complex diseases.
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Connect to communities of care
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Patients are 
empowered



Global Marketing16

Patients are 
empowered Connect via online communities
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Connect via social media
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Allergy 
Patients

Customized Alerts

d JaneDoe—High Pollen Ct take <med_name>
JohnDoe—High Pollen Ct wear mask outside

Data Providers

Patients are 
empowered
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Actively participate 
in their own health
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Patients are 
empowered

• Control over own health 
records

• Android-based healthcare 
applications

• Well at Dell
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Information is 
interconnected
so that it is available 
when and where it is 
needed to save lives.

Data becomes 
knowledge that 
moves healthcare 
beyond episodic 
care to prevention.

Patients are 
empowered
to take control of 
their own health by 
being connected to 
better information.

Dell will help the world create 
Information Driven Healthcare
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• Leading healthcare IT services vendor globally 

• 11,000+ healthcare & life sciences professionals

• We support over 10,000 Healthcare providers, health plans,  
pharmaceutical, biotech, medical device, diagnostic and 
scientific instrumentation customers worldwide
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Dell Healthcare

http://www.parknicollet.com/�
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